
	
  
Tim	
  Hartman	
  is	
  Chief	
  Executive	
  Officer	
  of	
  Government	
  Executive	
  Media	
  Group,	
  the	
  
public	
  sector	
  division	
  of	
  Atlantic	
  Media	
  Company.	
  	
  Dedicated	
  to	
  helping	
  influential	
  
executives	
  in	
  government	
  do	
  their	
  important	
  work,	
  Government	
  Executive	
  Media	
  Group	
  
is	
  one	
  of	
  the	
  leading	
  digital	
  B-­‐to-­‐B	
  media	
  companies.	
  
	
  	
  
Over	
  the	
  past	
  fifteen	
  years,	
  Tim	
  has	
  served	
  in	
  various	
  roles	
  across	
  Atlantic	
  Media	
  
Company.	
  	
  He	
  joined	
  Government	
  Executive	
  in	
  2007	
  to	
  manage	
  new	
  product	
  
development,	
  and	
  rose	
  to	
  the	
  role	
  of	
  President	
  in	
  2012.	
  	
  During	
  his	
  time	
  there,	
  
Tim	
  oversaw	
  the	
  transformation	
  of	
  Government	
  Executive	
  Media	
  Group	
  into	
  a	
  digital-­‐
first	
  enterprise,	
  launching	
  numerous	
  digital	
  brands	
  and	
  products	
  and	
  expanding	
  
Government	
  Executive	
  into	
  the	
  Defense	
  and	
  State	
  and	
  Local	
  markets.	
  Through	
  this	
  
aggressive	
  growth	
  and	
  innovation	
  plan,	
  Government	
  Executive	
  Media	
  Group	
  saw	
  
explosive	
  reach	
  in	
  audience	
  engagement	
  and	
  traffic	
  increase.	
  	
  Today,	
  over	
  60%	
  of	
  
Government	
  Executive	
  Media	
  Group’s	
  revenue	
  stems	
  from	
  digital	
  products.	
  In	
  March	
  
2014	
  Tim	
  was	
  appointed	
  Chief	
  Executive	
  Officer	
  of	
  National	
  Journal	
  Group,	
  where	
  he	
  
oversaw	
  the	
  National	
  Journal’s	
  transformation	
  from	
  an	
  ad-­‐supported	
  media	
  company	
  to	
  
a	
  premium	
  membership	
  and	
  services	
  enterprise.	
  	
  Upon	
  completion	
  of	
  the	
  
transformation,	
  Tim	
  returned	
  to	
  Government	
  Executive	
  Media	
  Group	
  as	
  Chief	
  Executive	
  
Officer	
  in	
  November	
  2015.	
  	
  	
  
	
  


