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Currently,	
  Michelle	
  serves	
  as	
  Vice	
  President,	
  AARP	
  
Experience	
  Strategy	
  &	
  Governance	
  at	
  AARP.	
  	
  In	
  
this	
  role,	
  Michelle	
  has	
  supported	
  the	
  launch	
  of	
  the	
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  experience	
  management	
  function	
  with	
  a	
  
focus	
  on	
  strategy,	
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  management,	
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  and	
  generating	
  early	
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  Prior	
  
to	
  joining	
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  and	
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  and	
  JP	
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  graduated	
  with	
  a	
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  and	
  concentration	
  
in	
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  from	
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  of	
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  at	
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  BA	
  in	
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  from	
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