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corruption task for focussing on targeting financial and material support networks funding 
insurgent organizations such as the Taliban and the Haqqani Network.  Matt created and 
led a cross functional team of forensic accountants and military analysts tasked with 
“following the money” and counter threat finance, resulting in mitigation of malign behavior, 
impeding contracting with the enemy, and asset recovery.   
 
Matt’s main area of expertise is within federal financial management.  As a recognized 
expert in defense budgeting policy and practice based on his ACAT I acquisition business 
and financial management experience, he spent the last 8+ years of his active duty career 
as a Military Assistant Professor within the Graduate School of Business and Public Policy 
at Naval Postgraduate School in Monterey, CA.  During this time, Matt developed and 
delivered financial management courses in budget theory, practice, and policy for unique 
accredited masters programs for over 1000 students. 
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